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Abstract: The purpose of this essay is to comprehensively understand the development in China’s
apiculture and honey trade, make clear the comparative advantage in honey trade competition between
China and her major competitors, and provide a reference for promoting the stable development of our
beekeeping and honey trade. Using the latest information provided by FAOSTAT, China Statistical
Yearbook and etc., taking into account of the field research data of China’s apiculture development, and
applying study methods including analysis of market share, RSCA, CCI and etc., this essay makes a
comprehensive evaluation and analysis of the new changes in the international competitiveness in honey
trade both of China and other major competitors. The results show that: (1) In terms of market share,
China’s honey competitiveness in the world and major markets has declined since 2002 because the EU put
a honey embargo on our country. Our honey enjoys the largest competitive advantage in Japan; In the
United States we also have an edge, only second to Canada with a slight margin, but higher than Argentina
and Mexico; while in Germany there is no competitive edge for China. (2) In terms of RSCA, the
numerical value of China’s RSCA always lingers around 0.3 since 2002, which was only higher than
Canada, but absolutely lower than Argentina, weaker than Mexico, showing China’s weak competitive
advantage at this aspect. (3) The comprehensive competence index shows that China’s comprehensive
competitiveness has been on the rise since 2002 and now we have surpassed Canada, only weaker than
Argentina. The reason is that the quality of our honey and the marketing ability of our honey trade have
improved since 2002.Therefore, the authors suggest in conclusion that to improve China's international
competitiveness of honey trade, China learn to compete in the quality and marketing ability instead of
depending on low price as we have been doing, so that we could turn a trade disadvantage into an
advantage. At last, the paper puts forward six to-the-point proposals to enhance the international
competitiveness of China’s honey trade.
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