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Abstract

The role of the country-side and its judgement have gone through major changes around the world, particulary in the advanced countries in Europe. The assumption of the country’s stability and consistant development is that the utilization of the land should accomodate to the functions and activities suitable for the country’s endowment. The formation and consolidation of the aggregations are unavoidable for country-development (amelioration), which is built upon the region’s endowments and initiations. The self-effort development’s mainly most important characters are the aggregation communities. These communities are formed by the rational division of labour and by the traditionally equal population, which is also specific for the apiculture. In the years after the change of regime, the structure of apiculture has gone through changes. The new economics has positively effected the individual initations and encouraged to develop more productive apiaries. I research in the Pannonhalma-Sokoró Region. 30 aggregations belong to this region, which is situated in Győr-Moson-Sopron county and it is 801,49 km2. 133 apiaries are operating in the district, which means 8215 casts. More than 70 % of the apiarists are part-time employed (21-150 casts), the rest belong to “hobby” apiarists (under 21 casts) and professional apiarists (over 150 casts). Apiarists produce only honey and dispose their products on local markets and to wholesalers. During the improvement, we should achieve to convert to methods which are more effective and result prime mellification, and should aggregate the technical attitude and the rearing. For the efficiency of economical integration, the marketing and the expansion of products should be accomplished.

Introduction

In the developed countries of the world and especially of Europe the role and judgement of the countryside and the environment underwent considerable changes. It had to be realised that the countryside is not only the stage of agricultural production but at the same time it is a biological and social living-space, and if our interventions are only propelled by a desire to increase the efficiency of production then the living-space functions may get into serious danger. The basic condition of the countryside’s stability and balanced development is that the use of territory as a whole should be adapted to its natural environment, and be built on functions, activities corresponding to the land’s faculties.
Knowing the interdependence of environmental protection, agriculture and the countryside, the reconciliation of the territories seems to be inevitable in order to create a working, value retentive world that is “fit for living”.

The country quality of life and way of living is a determinant factor preserving tradition and influencing the social image of the future. The village’s life quality acquires a new and increasing role, since it may be attractive, acceptable and undertaken for the population living and growing up there only in case of a certain well-being and permanent life security.

In every small area different possibilities can be searched for and found to make products which can sell well on both domestic, EU and other world markets due to their limitations of habitat, and the produced quantity is not limited by quotas. To be able to count with such an improvement realistically however, it must be established that on the basis of the ecological and environmental factors of the small areas the growing of which plants and the making of which agricultural product (small animal husbandry, hunting, etc.) can be successfully undertaken. The formation and strengthening of intervillage and regional co-operation in the countryside development practice building on local faculties and initiative is inevitable. The important, perhaps most important participants of development effected by self-effort are the village communities which are constituted by the population linked beside the rational division of labour also through the traditional feeling of togetherness that is characteristic of bee-keeping as well.

In the years following the change of the political system, the structure of the apicultural branch changed. The new economic system affected individual initiative advantageously and promoted the formation of bigger commodity producing apiaries.

In 1999 the number of Hungarian apiaries exceeded 17 thousand, by 1999 the number of bee families reached 806 thousand. In 2000 the number of apiaries increased by 2,9 %, and the number of bee families by 4,18 % compared to the previous year. The size of stocks per apiary underwent further growth.

Under favourable weather conditions Hungarian mellification exceeds 16 thousand tons a year. With an annual honey export of 8-11 thousand tons our country belongs to the most important partners of the EU. The Hungarian honey is regarded as a product of acknowledged quality in the European Union, and the in the European Union relatively rare acacia honey constitutes 50 % of our production.

The formation and operation of intellectual infrastructure constitutes an organic part of the technological improvement. The beekeepers’ elementary, secondary and higher education, the ordering of apicultural researches, utilizing the research results, and the establishment of a professional consultation system and its operation form part of this process.

The realization of technological improvement needs capital investment, the primary source of which is the producer’s or processor’s own capital.

More than two-thirds of the produced honey is sold on foreign markets, therefore the breaththrough must be effected in this field. It has to be made widely known and acknowledged abroad that the Hungarian acacia honey represents a special quality.

Material and method

I am carrying out research in the Pannonhalma-Sokoróalja small area. 30 villages belong to this small area, its territory is 801,49 km2. 

The surveyings of the small area’s situation, its improvement opportunities and making of different tenders are done by Sokoró Ecological Park Foundation.

In the course of my research I analyse the situation and improvement opportunities of beekeepers in small areas. In this area 133 beekeepers take care for a total of 8215 bee families. From apicultural point of view this territory may be regarded excellent, because with short roaming distances honey production is continuous (area of multiple collections), thus from spring the blossoming of willow, fruit trees and rape, in summer that of acacia, phacelia and sunflower, and in early autumn that of wild flowers can also be found here. They are important from an economic point of view, for the highest income of the apiary is made through their honey production; these are: the rape, acacia, phacelia and the sunflower.

Results

133 apiaries operate within the small area which means 8215 bee families. There is no beekeeper at all in three villages (Fenyőfő, Sokorópátka and Sikátor), and in four villages (Écs, Győrasszonyfa, Pázmándfalu and Töltéstava) there is no beekeeper among the inhabitants of these villages, only temporary or permanent sites of bigger roaming apiaries can be found there.
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Figure 1. Comparison of national, regional and small area average bee families

Source: KSH, 2001 – own measurement, 2002

It is well demonstrated on Figure 1 that within the small area apiaries are more concentrated than at national and regional levels. More than 70% of the beekeepers work in part-time (21-150 bee families), the remaining 20-22% belong to hobby (under 20 bee families) and professional (over 150 bee families) apiaries.
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Figure 2. Distribution of apiary sizes on the basis of the number of bee familiesin the Pannonhalma-Sokoró small area

Source: own measurement, 2002

It can be seen on Figure 2 that more than 80% of the bee families can be found at part-time beekeepers, and the remaining 20% is divided between professional and hobby apiaries, in a way that 13%, i.e. 1112 bee families belong to professional apiaries.

From the following figure (Figure 3) it becomes clear that the average number of bee families is 278 at professional apiaries, 66 at part-time apiaries and 11 at hobby beekeepers.
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Figure 3. Average number of bee families

Source: own measurement, 2002

The small area beekeepers are characterised by old age. More than 90% of the people dealing with beekeeping are retired, only 1-2% are under the age of 35. Beekeepers possessing a bigger number of families belong to the younger age group. Only the younger beekeepers working with a bigger number of families have an apiarian skilled worker qualification.

The Pannonhalma-Sokoró small area is a territory of multiple collection (willow, rape, acacia, phacelia, sunflower, forest wild flowers), thus a considerable part of beekeepers do not roam (Figure 4). Big bee family numbers, organized roaming and younger age are characteristic of roaming beekeepers. Some roaming beekeepers cover a bigger area, making use of more acacia blossomings this way. Permanent apiaries are characterized by old and out-of-date hives, the lack of means of transport, the difficulty of the organization of roaming, and the old age of the beekeeper. 
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Figure 4: Distribution of permanent and roaming apiaries

Source: own measurement, 2002
The small area beekeepers are only occupied with the production of honey among apiarian products. They sell honey at the house, on local markets and in wholesale (to buyer-ups). A big apiary has its own honey packing equipment which supplies the bigger shops in the neighbourhood. Each beekeeper sells honey at the house, while only few of them sells in small packages on markets.

Conclusion and advice

The population of Hungary consumes very little honey, the average honey consupmtion per person is about 40 dkg. A program has to be designed for domestic consumers so that the annual consumption should reach 80 dkg as a first step. The best advertising media are the beekeepers, and they would form the strategic basis. The honey sorts are not known by domestic consumers. They complain against the quality of crystalline honey. It is the interest of beekeepers and consumers to consume naturally cristallizing honey in this form as well. It cannot be the interest of the customer to buy overheated honey that has lost of its nutritional value. The work of more decades is needed to make honey of natural consistence known to the consumers. The influenceable points of the Hungarian population’s consumer behaviour are the general human values and the general consumer preferences which can be utilized by marketing work:

· beekeepers: organizing home demonstrations, displaying products on the shelf or in glass-cases

· local associations: can target a wider layer by organizing honey-tasting events.
In case of an increase in honey consumption the introduction of a wider range of products may be mentioned as a possibility:

· honey in smaller sized packages eg.: breakfast honey
· homogeneous crystalline honey – creamed honey
· the turnover of other apiarian products is minimal, the reason of which is the lack of information, the health aspects of the products being unknown, and the lack of demonstrating the certified effect of products made of them.
· various food products made by using honey.
There is multi-channel marketing in the distribution of honey. Many beekeepers sell part of the produced honey at home. These types of honey get into circulation as producer’s honey, but reach only a few customers. They are usually of high quality. The type of the honey and in which part of the country it was produced should be shown on the products.
The number of honey-packaging enterprises in Hungary is approximately 40-50, that is one thousandth of domestic beekeepers, within the Pannonhalma-Sokoró small area there is only one beekeeper. The producers try to sell the “small quantity” product for direct consumption in a “less spectacular” way, with simple promotional tricks. They trust more in this method than making a financial sacrifice for a bigger advertising campaign the effect of which shows itself only supposedly and later in the buying-up price increase.

A lower price can be reached in selling honey to a buyer-up if the two parties enter into a contract.  This way the rhapsodic buying-up without contract depending on supply and demand can be avoided.

The more professional, intense and continuous utilization of bee pastures requires further improvement, technological change in this branch, especially in keeping and production. In the course of the technological improvement the continuous switch to systems resulting in more efficient and quality honey production must be realized (loading beehives; honey-extractors, honey-storing and packing containers made of materials permitted in an up-to-date modern-system food-industry).
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